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Music	plays	a	larger	role		
in	public	radio	than	many	realize	



Public	media’s	classical	music	

•  66	public	media	organiza=ons	offer	an	“all	
classical”	service	
– 150	sta=ons,	70+	streams,	many	translators	

•  48	organiza=ons	offer	news	and	classical	mix	
– 155	sta=ons	

•  Networks,	distributors,	and	producers	
– WFMT,	PRI,	APM,	NPR,	PRX	
–  Interna=onal	broadcasters	
–  Independent	producers	



Public	media’s	classical	music	

•  Nearly	11	million	Americans	listen	to	public	
radio	classical	music	each	week	
– 6.3	million	to	“all	classical”	sta=ons	
– 4.2	million	to	mixed	format	sta=ons	

•  Around	the	clock,	over	200,000	listeners	on	
average	are	tuned	to	an	“all	classical”	sta=on	
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Minorities Share of the US Population 
Age Group % of Minority Group 
< 5 50.3 
5-13 48.7 
14-17 46.1 
18-24 45.4 
25-44 42.8 
45-64 31.7 
65+ 22.2 
Source: US Census Bureau, July 2015 
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A	dynamic,	compe==ve	marketplace	
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Source: Edison Research.  Americans spend an average of 2 hours and 48 minutes each day consuming  radio services.  This graph 
represents the share of time spent with each.  Based on a nationally representative sample of 2,096 Americans ages 13+ who completed a 24-
hour audio listening diary, May 2014.  For more information contact info@edisonresearch.com 





Mobile	Audio		
con=nues	to	expand	





Manage	toward	opportunity	

A	porWolio	strategy	
•  Careful	stewardship	of	broadcast	assets	
•  Smart,	responsive,	interac=ve	services	
•  Growing	on-demand	use	
•  Understanding	use	and	value	across	plaWorms	
•  Next	genera=on	audience	research	
	

	




